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Participation in Rural Communities by Young Broadband Users – PICYBU

PICYBU is an international Interreg IIIB Northern Periphery project with four participating countries: Finland, Sweden, Norway and Faroe Islands. The objective of the project is to test, pilot and evaluate how different media and ICT applications and tools can contribute to the social participation of young people in rural communities. The main idea is that participation will increase young people’s interest in their home region and willingness to stay there. The vision of PICYBU is to create a new attractive rural life style. 
The main target group and beneficiaries is the young people from 12 to 25 years of age who live in the rural Northern Periphery area. They may be pupils at schools, unemployed or working. A common problem is that young people move out from rural areas. Especially the active and educated youth leave to look for a ‘better’ life in bigger cities. The reasons for the migration are obvious: lack of jobs especially for highly educated people. Public sector as the dominating employer does not attract the youth. In an information intensive society, there is a huge need for media and IT literacy also among young people. It is not only being able to read and understand the new media but also to take the information with a certain criticism. There is also lack of services for the youth in rural areas. Easy-access eServices can be used wherever you are but there are not many services available designed for, and based on young people’s needs. Another problem still is the passiveness of the youth to participate in the decision-making processes at the local, regional or national level. This is a burden to a democratic society, and it does little good for the youth themselves.
In the PICYBU project there are four main application areas where pilots will be run: media as a tool for young people’s participation, 24-hour society (services) for young people, ICT applications for youth culture, and eBusiness in rural areas.
The main goals in the project are:

1. Increasing social participation of the young people living in rural areas

2. Increasing the willingness of the young people to stay or return to home region

3. Increasing the intellectual livelihood enabling young people to choose to stay in home region

4. Promoting the Attractive rural lifestyle
The intended results are:

1. Higher competence 

· Skills in e-business, abilities to produce media, increased media literacy

2. New models for media education 

3. Trained tutor networks in the regions

4. Easy-access, easy-to-use eServices designed specially for young people living in rural areas

· Mobile services, school portals, business game

5. Transregional interaction using internet as a tool for communication

6. New models for organising and working

7. Best practises

· Experience exchange between regions and countries, learning from other regions

8. Digital tools and methods 

· For production of cultural content, for human networking between young people
9. Prototype P2P networks
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EUROPEAN UNION


Kemi-Tornio Polytechnic (lead partner); Rovaniemi Polytechnic; City of Rovaniemi; Town of Kemijärvi; Municipality of Sodankylä; University of Lapland; Kommunförbundet Västernorrland; Faroe Islands Trade Council; Norut IT; Norut Samfunnsforskning; Troms Fylkeskommune; Balsfjord, Karlsøy og Troms Regionråd; Dyrøy kommune; Kåfjord kommune; Nordreisa kommune       


